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House of Burgess: "Twin Towers 
sale' closes store 

Brands should probably forget about 9/11 
entirely 

By Rob Burgess 

Tribune columnist 

Sunday represented the 15th anniversary of the Sept. 11, 2001, attacks. 
Everyone who was alive and old enough to remember it has a story about 
where they were that day. I was only a few days into my freshman year at 


Indiana University, and I know Ill never forget it as long as I live. 


Brands, on the other hand, should probably forget about 9/11 entirely. Any 
disaster-based advertising, no matter how well-intentioned, has the very 


real possibility of ending any business associated with it. 


Ask Mike Bonanno, owner of whatever is left of Miracle Mattress in San 


Antonio, Texas. 


Thursday, Jamie Barrientos used his cellphone to record a commercial 


posted to the company’s Facebook page. 


“[It opens] with a woman asking excitedly, ‘What better way to remember 
9/11 than with a Twin Towers sale?’ Behind her were two men. And behind 
them were two stacks of mattresses, piled high to resemble twin office 
buildings. Atop one of the mattress towers was a small American flag,” 
reported The Washington Post’s Amy B. Wang Friday. “‘Right now you can 
get any size mattress for a twin price!’ the woman said, to the feigned shock 
of her associates. After her pitch, the woman held both arms out, as if to 
say: Ta-da! The two men pretended to get knocked off balance and fell 
backward into the piles of mattresses, causing them to collapse and tumble 
to the floor. As everything fell behind her, the woman screamed 
dramatically, then turned back toward the camera. ‘We’ll never forget,’ she 


whispered.” 


Barrientos then posted the offending clip to YouTube. It currently has more 


than 8 million views. Guess what happened next. 


“Effective immediately, our Miracle Mattress store will be closed 
indefinitely,” wrote Bonanno in a statement Friday. “Miracle Mattress will 
deliver a public statement next week highlighting accountability actions 
taken within the company. We will also describe our plans to offer support 
for the 9/11 Memorial and victims funds. There is very little we can do to 
take away the hurt we have caused, but we can begin with silence through 
the anniversary and then do our best to follow up with actions that reflect 


the seriousness of our mistake.” 


Even when the sentiment seems more genuine, the corporate messenger 


manages to cheapen the message. 


“People are less than thrilled after this 9/11-themed soda display was 
spotted in a Wal-Mart in Panama City Beach, Florida,” reported Buzzfeed’s 
Julia Reinstein and Craig Silverman Sept. 7. The image shows a 
representation of the Twin Towers in front of an American flag, all 
completely constructed of cases of various Coca-Cola products. “A man 
named Shawn Richard noticed it on Tuesday. He was on vacation in Florida 


with his girlfriend.” 


Richard posted a photo to Twitter, which has now been retweeted almost 
4,000 times. That sound you hear is the apology train pulling into the 


station. 


“Charles Crowson, a spokesman for Wal-Mart, told Orlando Weekly that the 
9/11 display ... is currently being taken down,” reported Colin Wolf Sept. 7. 
“Crowson also let us know that Coke typically approaches Wal-Mart with 
display ideas, and they either approve or deny it. In this case, Wal-Mart 


approved the 9/11 display.” 


Above the display was a banner declaring: “WE WILL NEVER FORGET.” 
But who is really asking for companies to make any kind of statement on 


anniversaries of national catastrophes, anyway? 


This sort of crass commercialism has become a yearly occurrence. More 
businesses than you might realize are right now wrapping up highly 
questionable 9/11 sales. These two examples are just unlucky enough to 


become the scapegoats for 2016. 


Rob Burgess, Tribune city editor, may be reached by calling 765-454-8577, 
via email at rob.burgess@kokomotribune.com or on Twitter at 


twitter.com/robaburg. 


